AHHOTALIUA

BoimyckHast — kBanudukanuonHas pabotra Ha Temy: «llommepxanue
KOPIOPAaTUBHOM KYJbTYpbl HEKOMMEPUYECKOM OpraHu3anuu MHCTpyMeHTamMu PR
Ha O0a3e HexkomMMepueckod opranuzauuu «®Denepamus 3a BceeoOmmit Mup»
collepkuT 82 CTpaHUIIbl TEKCTa, PUCYHKOB — 14, Tabmui] — 6, UCHOJb30BaHHBIX
HMCTOYHHKOB JINTEPATYPBI — 56, puioxeHn — 27.

KiroueBble  cjoBa:  KOpHopaTtuBHasi  KyJdbTypa,  HEKOMMeEpYecCKas
OpraHu3anus, HCCIEAOBAaHUE, DJJIEMEHTHI, MOJJEpKAHUE, HHCTPYMEHTh PR,
baemmo0, r3pdextuBHOCT, PR-Mepomnpusitus.

O0bekT WHCCIENOBaHUS — TONIEPKAHUE KOPIOPATHUBHOM  KYJBTYpBI
HEKOMMEPYECKON OpraHu3aluu.
IIpeamer — mnoagepaHue KOPIOPATUBHOW KYJbTYPbl HEKOMMEPUYECKOU

opranuzanuu «Dexeparus 3a BceoOuit Mup» nHCTpyMeHTtamu PR.

Leab0 BbIMYCKHOW KBATU(DUKAIIMOHHOW pabOThl  SIBISAETCA  aHANU3
KOPIIOPAaTUBHOW  KYyJbTYpPhl HEKOMMeEpUYecKorM opranusannu «®Denepauns 3a
BceoOmMii Mup» H pa3paborka HHCTpymMeHTOB PR, mnoaaepxuBarommx
KOPIIOPAaTUBHYIO KYJIBTYpY AAHHON HEKOMMEPUECKOW OpraHU3aluu.

Teopernueckoe UCCIEAOBAaHUE  MPOBOAWIOCH ~ METOAOM  aHaiuu3a
JUTEPATYPHBIX U JOKYMEHTAJIbHBIX HCTOYHUKOB, CUHTE3A MOJIYYECHHBIX 3HAHHUI 10
JAaHHOM TeMe, METOIOM OOOOLIEHUsI U JIOTMYECKOro aHajlu3a, a Takke
MEXIUCIMIUIMHAPHBIM MOAXOAOM K aHAJIW3y BHYyTpUKOopnopatuBHon PR —
nearenbHocTH. IlpuknagHoe wucciaenoBanue — werogamu SWOT-ananusa,
aHKETHPOBAHMsI, WHTEPBbIOMPOBAHUS, MaTeMaTudeckod OOpaOOTKM JaHHBIX,
CPaBHUTEJIBHOTO AHAJIN3A, aHAJIN3a JOKYMEHTOB.

OCHOBBIBasICh Ha TEOPETHYECKUX M SMIIMPUYECKUX METOAAX MCCIEI0BAaHUM,
ObuM  pa3paboTaHbl peKOMEHJAlMM B O00JacTH  CIUIOUEHHUS  KOJJICKTHBA
HEKOMMEpPYECKOM  OpraHuM3alMd W CTUMYJIMPOBAHUS  COTPYAHHKOB K
WCIIOJB30BAHUIO  PA3JIMYHBIX MHCTPYMEHTOB JE€JIOBOM KOMMYHMKanuu. B
pe3ynbrare SWOT-ananu3a, AHKETHPOBAHUS, WHTEPBBIONPOBAHUS,
CPaBHUTEJIBHOIO aHaju3a, ObUIO pa3paboTaHo U peanu3oBaHo PR-Meponpusarue —
TaHleBabHbIN (uiemiMo0 «Forever Dance». B BbinyckHON KBanuUKAIMOHHON
paboTe npousBeneHa oleHka 3¢ (HEeKTUBHOCTH JaHHOTO PR-MeponpusTus.

[TpakTHueckas  LIEHHOCTb  BBIIYCKHOM  KBaIM(PUKAIMOHHON  pabOThI
3aKJIIoyaeTcsi B TOM, 4YTO pa3zpaboTaHHOe W peanuzoBaHHoe PR-mepompustue
IIOMOIVIO PELIUTh MPAKTUYECKH BCE IIOCTABJICHHBIC 3a1a4M, CBA3aHHBIE C
nojnepxkanueM koprnopaTuBHOW KynbTypsl HKO «®enepanus 3a BceoOmuit
Mup». bonee Toro, pyKoBOACTBOM OpPraHU3aLMU YXKE ITOATBEPKICHA BO3MOXHOCTD
MCIIOJb30BaHMs TOATOTOBICHHOTO B paMKax Quemmoba TaHIla M Ha APYTUX
MEpPONPUATHUSIX.



ANNOTATION

The final qualification work on the theme: «Maintenance of the corporate
culture of a non-profit organization with PR tools» on the basis of the non-profit
organization «Universal Peace Federation» contains 82 pages of the main text,
drawings - 14, tables - 6, used sources of literature - 56, annexes — 27.

The object of research is the maintenance of the corporate culture of a non-
profit organization.

The subject is the maintenance of the corporate culture of the non-profit
organization «Universal Peace Federation» with PR tools.

The goal of the final qualifying work is to analyze the corporate culture of the
non-profit organization «Universal Peace Federation» and develop PR tools that
support the corporate culture of this non-profit organization.

The theoretical research was carried out by the method of analysis of literary
and documentary sources, the synthesis of the knowledge obtained on this topic,
the method of generalization and logical analysis, as well as the interdisciplinary
approach to the analysis of corporate PR activities. Applied research - methods of
SWOT-analysis, questioning, interviewing, mathematical data processing,
comparative analysis, document analysis.

Based on theoretical and empirical research methods, recommendations were
developed in the field of team building of a non-profit organization and
encouraging employees to use various tools of business communication. As a result
of SWOT-analysis, questioning, interviewing, comparative analysis, a PR-event
was developed and implemented - dance flash mob «Forever Dance». In the final
qualifying work, the effectiveness of this PR-event was evaluated.

Practical value of the final qualifying work is that the developed and
implemented PR-event helped to solve almost all tasks related to the maintenance
of the corporate culture of the non-profit organization «Universal Peace
Federation». Moreover, the leader of the organization has already confirmed the
possibility of using the dance prepared at the flash mob at other events.



